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seven questions we’d like to 
ask roger clemens
By Elliott Smith | 5/14/09 | The Bachelor Guy 	 tpburl.com/1m3nzk 
	 The Roger Clemens “Living in Denial 2009 Tour” had its first stop this week on the Mike & 
Mike radio show, where the disgraced pitcher stubbornly maintained his stance that he did not 
use performance-enhancing drugs, despite mountains of evidence to the contrary. 
	 Clemens’ next stop? What should be friendlier confines: Houstonist.com, which somehow 
managed to land the opportunity to have an e-mail chat with the native Texan, who wrote, “I 
welcome the chance to answer the questions of your readers.”
	 Surely, Clemens is prepared for the hard-hitting softball questions picked for him by the 
editors of the site, so I decided to come up with a few of my own... 
	 1 - How does it feel to have your head expand by three sizes? Does it hurt? Did you have to 
buy all new hats? Cut bigger holes in your shirts to get your noggin through?
	 2 - What would you like to be most remembered for? Lying or cheating?
	 3 - Since you threw your wife under the bus, identifying her as a steroid user, would you 
say the Little Rocket has been grounded in the bedroom?
	 4 - A 15-year-old Mindy McCready? Really?
	 5 - Do you think your groundbreaking role as Skidmark in “Kingpin” will help you in 
prison?
	 6 - Does Jose Canseco have a better shot into getting into the Hall of Fame than you?
	 7 - Who’s better at poker? You, Barry Bonds or Alex Rodriguez? 

the commercial jingle penned 
by satan himself
By Bokeen | 5/13/09 | My Blog is Funnier Than Yours 	 tpburl.com/7pr856
	 I never thought that three simple words could haunt my every waking moment, driving me 
to murderous rage. 
	 “Five.”
	 I cringe as I hear the solitary syllable.  I chomp on the filter of my cigarette, bracing for the 
next words.
	 “Five dollar.”
	 My heart rate surges and I am overwhelmed with anger. 
	 “Five dollar footlooooong.”
	 I reach my breaking point, grinding out my cigarette in frustration.  I jump off the couch, 
searching for a knife to jam in my ear, rendering me deaf. 
	 ::
	 Never before in the history of the universe has an advertising jingle been so insipid and so 
incredibly infectious. 
	 When the “Five Dollar Footlong” campaign debuted last year, I welcomed the change of 
pace in Subway’s advertising.  For eight years, Subway had rammed the inspirational story of 
Jared Fogle down America’s collective throat.  The very sight of the awkward pitchman had 
begun to infuriate me, and I felt that positioning Subway’s preservative-laden sandwiches as a 
miracle diet was inherently deceptive. 
	 The first commercial in the campaign was quite kitschy.  A weather woman, police officer 
and Godzilla made the “Five Dollar Footlong” hand gesture as zombie-like, monotone singers 
performed the new jingle as a backdrop. 
	 Initially, I found the tune to be mildly annoying.  I had no idea that Subway would attempt 
to turn the jingle into a cultural phenomenon.
	 The commercials recently evolved to show everyday people signing the song.  “Five Dollar 
Footlong” evolved from a mindless jingle into a reverent hymn to a fast food juggernaut.  Off-
key renditions of the song became commonplace during prime time. 
	 Subway had recently embraced McDonald’s advertising ethos by attempting to show a 
cultural cross-section of imbeciles belting out the tune. 
	 Asian soul singer? Check. 
	 Young black man? Check.
	 White guy with an upright bass guitar? Check.
	 The commercials string together brief clips of each of these individuals singing the song in 
their own unique, off-key style.  The result is a chaotic mashup that defies all logic by making 
the idiotic jingle even more irritating.
	 ::
	 A successful commercial jingle is memorable and upbeat, eliciting a positive emotional 
response from the audience.  The “Five Dollar Footlong” jingle succeeds in the former – the 
song is downright infectious, and I am currently taking a regimen of antibiotics to eliminate the 
scourge from my immune system.  However, the tune is far from upbeat.  It evokes the image of 
a large group of devoted cult members in a trance-like state, slowly marching to the site of their 
mass suicide ritual while droning an unusual prayer about lunchmeat.
	 While jingles are meant to be short and easy to remember, the simplicity of “Five Dollar 
Footlong” is utterly remarkable.  Three words – merely five syllables – are the basis from which 
the three-line jingle is constructed.  The lyrics make a nursery rhyme read like a Stephen 
Hawking book. 
	 I am certain that the ad agency that created the jingle presented several different options 
to the Subway executives.  Were the alternatives equally childish?  Did the agency also pitch 
“Cheap Sandwich Good” and “Meat Lettuce Bread” as options?
	 I believe the tune has an adverse effect on all of us.  “Five Dollar Footlong” does not arouse 
creativity, nor does it inspire the youth of America to learn how to read, let alone write coherent 
sentences.  The presence of the jingle on television lowers our collective intelligence.
	 Clearly, Subway is hell-bent on devolving the human race until we all live in the wild 
like primates, swinging from trees and flinging our feces at one another.  I do not know what 
Subway’s endgame is, but this nefarious plan must be stopped and justice must be served.  The 
author of the song must be tried at The Hague for crimes against humanity.
	 Or perhaps, we need not act.  Perhaps forces outside of our control will bring a halt to 
Subway’s maniacal campaign.  If the economy were to worsen, inflation could cause prices to 
rise, prompting Subway to end the five-dollar offer. 
	 Let us all pray that the economy gets much worse, bringing a swift end to the cruel “Five 
Dollar Footlong” campaign. 

Erik Swain  | tpburl.com/d9z6gw 

facebook embraces openid; 
login with gmail
By Adam Ostrow | 5/18/09 | Mashable 	 tpburl.com/kxptfm
	 Most major Web companies – Google, Yahoo, Microsoft, etc. – have announced support for 
OpenID, meaning that you can use your credentials from any one of those services to register 
and login to third-party websites that support OpenID. But Facebook is taking a big leap beyond 
all of these companies today by enabling you to login to its own site using either Gmail or 
OpenID.
	 That means that if you’re not one of the 200 million people on Facebook yet (ok, you 
probably are, but for everyone else …), you can now signup using the same username and 
password you use to login to Gmail, or, in a bit more cumbersome fashion using an OpenID 
URL from another identity provider.
	 A bit more on how it works, from Facebook:

“Existing and new users can now link their Facebook accounts with their Gmail accounts or with ac-
counts from those OpenID providers that support automatic login. Once a user links his or her account 
with a Gmail address or an OpenID URL, logs in to that account, then goes to Facebook, that user will 
already be logged in to Facebook.”

	 The implementation doesn’t seem to be live yet for everyone, but the focus on Gmail 
is especially interesting, given Google, through Friend Connect, is a bit of a competitor to 
Facebook, and Facebook, MySpace, and Google are all offering identity platforms of their own 
that would seemingly compete with OpenID.
	 But, the integration seems to serve Facebook’s goal of establishing your social graph on the 
site, by helping you friend your existing Gmail contacts that use the social network. Facebook 
adds that Gmail users “get up and running after registering even faster than before, find their 
friends easily, and quickly engage on the site.”
	 This is big news in the world of OpenID, and it will be interesting to see if it paves the way 
for other major Web companies that have become identity providers to also do what Facebook 
is doing – becoming what’s known as a “relying party” and, for example, letting you login to 
Gmail with your Yahoo credentials.
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Yvonne Ng  | tpburl.com/shvgjy 
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it’s your spot in the universe  -  Los Angeles

Whatever you do, DO NOT get drunk on a 
first date. One-two drinks are permissible, 
but after that call it quits, because if you 
don’t, you might break the next rule…

The Millionaire Matchmakers 
Guide to LA
By: Elijay
tpburl.com/d2ytzg

Patti’s Golden Rules of 
Dating

Don’t Drink Too Much on the 
First Date

Patti says that unless your love interest is 
willing to throw away their little black book 
(for the time being) and go exclusive, then 
steer clear of the bedroom.

Don’t Do “It” on the First Date

“Golddigger” is a catchy Kanye West song, 
and it might be a good idea to leave it at 
that.

Don’t Talk About Money

The last thing anybody wants to hear about 
is your ex.

Don’t Bring Up Other 
Relationships

This goes for the gentlemen and the ladies 
out there. Guys should play the chivalry 
card, which means picking up the bill, 
opening car doors, ordering at a restaurant 
etc…  Meanwhile, ladies should keep the 
swearing to a minimum and give men their 
space (this means not calling/emailing/ 
texting every five seconds).

Mind Your Manners!

Millionaire 
Matchmaker Date 
Locations

If you haven't seen The Millionaire Matchmaker, here's the lowdown: Patti Stanger is a 
third-generation matchmaker, who runs a matchmaking service in Los Angeles. But here's 
the catch: She only works with millionaires. How many lonely millionaires are out there? 
Quite a bit apparently. And since most of these millionaire bachelors are either socially 
inept, total douchebags, or both, Patti has her work cut out for her, which makes the show 
pretty darn hilarious (and pretty darn cringe-worthy at times).

Spa Luce
1755 N Highland Ave
Hollywood, CA 90028

Millionaire bachelor, Dave, told his date, 
Patty, that he wanted a swingin’ girl 
who’d also make a great mom— 
ummm… ok…. And when he got paired 
with wild child Johanna he got a taste of 
his own medicine. They met each other at 
this spa and got a couples massage— 
and it was clear from the get-go that 
Dave wasn’t able to handle this girl.

Chefs Inc.
10955 W Pic Blvd.
Los Angeles, CA 90064

Ex-football player. and millionaire 
bachelor. Matt. took his date to this 
Westside cooking school, where surprise, 
surprise, Ryan from Top Chef Season 4, 
gave them a little lesson (talk about 
Bravo cross marketing!) But don't think 
Ryan is going to teach you how to make 
balsamic vinaigrette if you sign up for a 
class here— he was flown in especially 
for the event.
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LOS ANGELES

See all Los Angeles reviews at www.yelp.com/la

Bottega Louie

Categories: Pizza, Italian
Location: 700 S Grand Ave, Los Angeles, CA 90017
tpburl.com/vfg46d

Winnie L. says, “The perfect place for lunch, whether it be with your boss, your friends, or even 
by yourself.

And the perfect place for dinner and late night dessert and coffee break and afternoon sweet 
tooth break and to grab food to-go as I would imagine, but for now, I can safely say that I can 
eat here every day of the week at lunchtime for a while.

Oh Bottega Louie, I remember the time when you weren't even open.  You were so modest with 
thin paper covering all your windows while the beautiful restaurant and patisserie inside were 
created.  I peeked through a hole in the paper and couldn't wait to visit once it was all done.  

You are so classy on the outside and in.  Your food is so delicious (the trenne was light and 
filling and tasty - and crunchy!  how delightful!).   The prices are reasonable and the portion is 
just right.   Your wait staff's service is superb.   Water refill service deserved a thumbs up and the 
timing of everything was like clockwork.  The tall ceilings make it a little noisy for a business 
lunch, but i love the liveliness nonetheless.

If i wasn't eating with my boss like that time in mid-April, I would have taken more pictures of 
you.  For now, just 4 will do.”

spiff new l.a. river wildlife 
guide available
By Will Campbell | 4/30/09 | Los Angeles Metblogs 	 tpburl.com/90j4nb 
	 A couple weeks ago Joe Linton over at L.A. Creek Freak posted a 
contest wherein he solicited readers to enter by posting a comment 
declaring their favorite spots along any of SoCal’s waterways, with the 
randomly selected winner receiving a copy of the just-released “Animals 
of the Los Angeles River: Arroyo Seco and Environs” fold-out guide 
produced by the Audubon Center at Debs Park of Montecito Heights.
	 Being as I’m a sucker for free and for wildlife and wildlife guides 
(one of my favorites being John Muir Laws’ absolutely exquisite “The 
Laws Field Guide to the Sierra Nevada”), I didn’t hesitate to submit my 
comment singing praise for Ballona Creek and then cross my fingers 
hoping my name was picked. Turns out I won — along with the rest 
of the commenters thanks to Jeff Chapman, the center’s director 
who graciously sent all entrants a guide. Had I not benefited from 
Chapman’s generosity, I most certainly would have purchased one, and 
you can too. They aren’t yet available online, but you can get yours 
either at the center for $6 or by sending a $6.59 check to Audubon 
Center at Debs Park, 4700 N. Griffin Ave. Los Angeles, CA 90031, and 
they will mail you one.

Let’s talk grammar
By Jane | 4/16/09 | Adventures of Hollywood Jane 	 tpburl.com/5dj6kz 
	 For as long as I live I will champion the rules guarding the English language. Though living 
languages evolve over time, there are generally accepted guidelines as a means of, well, assuring 
that we can continue to communicate with one another. If you’re writing something that’s 
meant for the eyes of other people, then the assumption is that you want them to understand it. 
The addition of a single comma can completely change the meaning of the sentence, and even 
if your audience understands what you meant, the fact remains that they had to waste precious 
seconds trying to figure it out, seconds that took them out of the flow of the narrative.
	 It’s not an easy thing to master. For one thing, our educational system does a pretty 
pathetic job of teaching us to tell our gerunds from our predicates (Anyone? Anyone? Bueller?) 
I pride myself on my grammar and punctuation, and I really have no idea what those words 
mean. That’s because, for me, grammar and punctuation have become instinctual. Forget 
labeling the parts of a sentence. Forget words like ‘preposition’ and ‘conjunctions.’ Good 
grammar is about sound.
	 I certainly didn’t learn anything about grammar from my terrible high school English 
teachers, most of whom thought that reading half a novel every three weeks was sufficient prep 
for the Advanced Placement test. I learned about period placement and semicolon usage from 
my mother. To be more specific, from having my mother correct my Harry Potter fan fiction.

Joshua Applegate | tpburl.com/k1xybq 

LA Tech June Meetup 
See site for info
tpburl.com/h8m2zf

Video Games Live
The Greek Theatre
tpburl.com/jb32k1

Kate Voegele
El Rey Theatre 
tpburl.com/b6tpvx

The Offspring
Verizon Wireless Amphitheater
tpburl.com/rht3pg

Joe Cocker
Nokia Theatre LA Live
tpburl.com/tqn4b6

Anberlin w/Taking Back 
Sunday 
Grove of Anaheim
tpburl.com/xydtv4

Green Day 
The Music Box
tpburl.com/x8145t

Bo Burnham
The Roxy Theatre
tpburl.com/cb8t4g
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