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TAKE ME OUTTO THE BALL GAME

FOR HOW MUCH?

By Jill Jaracz | 4/5/09 | the Diva Platform tpburl.com/yvs8jx

I've got to say that I'm a pretty smart girl, so I don't like it when things baffle me a whole
lot. However, a recent Wall Street Journal article had me staring, jaw open, trying to comprehend
the words in front of me.

I know, I know. You're thinking, Jill, stop reading all those fancy articles about market-rate
derivatives that are shorted in order to leverage maximum hedged synergies in comprehensive
bonds, or whatever. I mean, the CEOs of those companies didn’t even get those products, and
they all have fancy degrees from Ivy League schools. How could you possible know what that
economic mess is all about?

My response (besides, First of all, my Ball State education was pretty good, and have you
seen some of the Ivy League morons walking the face of this earth?) would be that I wasn’t
reading about suspect financial products devised for short-term gain and long-term failure. I
was reading about baseball tickets.

It seems that the Yankees—America’s team, cough cough-are having trouble selling tickets
to their snazzy new stadium, which opened this year. The sucker cost $1.5 billion to build, so
ticket prices were naturally set a little on the high side (or maybe New Yorkers just consider
that “normal”). The unfortunate thing for the Yankees is that they decided ticket prices before
the recession really clobbered a lot of people New Yorkers, and they couldn’t afford to spend
$2,500/ticket for premium seats. Yes, that’s right. $2,500. A ticket.

So now the Yankees are a little embarrassed to have games on television where most of the
stadium is full-except for the very best seats around the plate that are shown on TV all the time.
They’ve cut prices radically and are giving away seats to season ticket holders, but if that will
help remains to be seen. As one lawyer who has season tickets that are $325 each said prices
started out too high because it’s hard to try to resell any tickets you can’t use during the season.

But still. $325 a ticket sounds like an absolute bargain compared to the $2,500 a ticket. I
still couldn’t believe that it cost that much, so I actually went to Ticketmaster’s website to get
some facts (and find out what the convenience fees were-if they almost double the price of your
average concert ticket, what would they do in this case).

The best seats for a 2009 prorated season of 66 games are....$16,087.50. A ticket. That
works out to the bargain price of $243.75/game (”bargain” wouldn’t be my word though...I
think anything over $20 is too expensive for a ball game-especially when you’re buying super-
expensive hot dogs and drinks and peanuts on top of it). The total for four tickets (for the
price of three-though if I'm reading correctly, that doesn’t come off the top. They'll credit it or
refund the money, so this is the 16-grand times four): $64,350.00.

Regular people of America, can you imagine paying this much? This is more than
the average American salary! Hence, the reason I'm dumbfounded. Or should I be more
dumbfounded that I'm not making more money so that of course, I'd think nothing of buying
tickets at this price?

Oh-I almost forgot the fees: $40.00 for an online processing fee. $25.00 for a shipping
and processing fee. That’s it. Guess there is some justice in that. Can you imagine if you were
given the option of printing them out at home for $2.50/ticket?

BUBBA ON THE SUPREME COURT...

DON'T TOTALLY RULE IT OUT

By Nick Ragone | 5/5/09 | Donklephant tpburl.com/ydb4fr

Trivia question: Who were the last three Supreme Court justices to be appointed by
Democratic presidents? The most recent are pretty straightforward — both Ruth Bader Ginsburg
and Stephen Breyer still serve on the high court. But prior to that, it had been over 40 years
since Lyndon Johnson appointed Thurgood Marshall as the first African-American justice.

President Barack Obama finds himself in the enviable position of likely having multiple
Supreme Court appointments during his first term — at least one for certain with the retirement
of Justice David Souter. Enviable because, with the Democrats filibuster-proof majority in the
Senate (once Al Franken takes his seat), the president will face scant opposition to whomever he
nominates to the court — a luxury that few presidents have been afforded.

But the real question: will President Obama take advantage of this unique moment — he
has a 20-vote majority in the Senate, sky high approval ratings, and the political winds at his
back — to make a truly game changing selection? Or will he be content to find a justice that
simply ‘checks all the boxes’ —someone that satisfies the numerous political considerations that
go into these picks.

If the early “short lists” are any indication, it seems like the overwhelming consideration
is nothing more than gender. The names most frequently mentioned — Appeals Court Judges
Sonia Sotomayor and Diane Wood, Solicitor General Elena Kagan, and Georgia Supreme Court
judge Leah Sears — are all women, and the overwhelming expectation among beltway insiders
is that the next justice will come from that cohort. The smart money is on a minority woman,
and for that reason Sotomayor is the prohibitive favorite, mostly because she would solidify
Obama’s standing with Hispanic voters, a group that he’s struggled with at times. Leah Sears
would be only the third African-American to sit on the court, and is a strong possibility, too.

But would any on the short list really be a game changer — someone who could reshape
the court in their image the way Earl Warren, and Thurgood Marshall, and now Antonin Scalia
have?

They're all capable jurists and would cast a reliability liberal vote, no question about it.

But for years the Democratic faithful have been lamenting how the liberal bloc has lacked

a booming presence — a first rate intellectual with the personality and persuasion to match

— who could act as a foil to Scalia and Thomas, and chart a new direction for the court. In
many ways, the court has become as much a political institution as a judicial one; these days,
landmark decisions tend to be born of bold thinking, political calculations, and risk taking more
than stare decisis, and it’s uncertain if the names being bandied fill that bill.

However, one name not being discussed does fit the mark: Clinton — both Bill and Hillary.
Were Hillary not the secretary of state, she would be an obvious choice and the overwhelming
frontrunner; she’s the perfect combination of political acumen, legal heft, and spirited
debater that the left so desperately wants to see on the court. Don'’t rule her out for future
consideration; she may still find herself on the court someday.

The more tantalizing and interesting pick would be Bill Clinton. It would be an unusual —
ok, highly unusual — selection, but not without precedent: William Howard Taft served as chief
justice for nearly a decade after he left the presidency.

Having the greatest politician in generations on the Supreme Court would certainly qualify
as a game changer. Is there any doubt that Bubba would make an immediate and indelible
impact on the high court? How much would he relish the chance to match wits and do battle
with Scalia, Thomas and Roberts on a daily basis? You would almost have to take pity on the
justices — and the clerks for that matter — the first time he lobbied them on a decision; they
wouldn’t know what had hit them. Nobody is more persuasive in a small setting, and the
Supreme Court is the ultimate small setting.

President Obama would probably take some flak for not picking a woman or a minority,
but in the end Clinton would sail through Senate confirmation, and it would put to rest any
lingering hard feelings between Bubba and Obama.

It’s a long shot — probably a super long shot — but as the Kentucky Derby proved on
Saturday, sometimes long shots hit.

PHOTOS

11



I
FINANCIAL PLAN B - GAME SHOWS!

By Fayeruz Regan | 4/26/09 | Viva Los Angeles! tpburl.com/gvrcpm

Blame it on the fanatics cluttered around the gates of CBS Studios, but I realized that living
in Los Angeles is like sitting on a goldmine of potential funds - game shows!

Americans come in droves from all over the country on a cash pilgrimage that could
change their lives, yet to most of us Angelenos, it never even crosses our minds. The Price is
Right has a kitschy cult following, and if one demonstrates an unhinged enthusiasm, they have
a better chance of getting in. Cameramen even slide by the awaiting lines, giving people their
one chance to shine on tape. Desperate fans camp out overnight on the dicey sidewalks outside
of CBS Studios. I see them every time I drive by. Families from Wisconsin don giant plastic hats
made to look like cheese, Masons arrive in red hats with black silk tassels, and Jersey moms
show up with perms and day-glo acrylic tips to match their fanny packs.

I tried getting in to The Price is Right, but my inability to rise at 4 am combined with a
general lack of excitement bordering psychosis ruined my chances. If I came with an entourage
of manics in matching ensembles, you bet I would have made it.

I'm pretty good at Trivial Pursuit, so I went after Trivial Pursuit America Plays, the
television equivalent. Except that it’s not. I've played every manner of Trivial Pursuit; the 20th
Century Edition, the Genus Edition, I've played drunk, sober, and angry. But what’s played on
T.V. is not the same.

Every potential contestant goes through a screening process in which they’re handed a
questionnaire. Instead of asking questions about, say, American history, sports and film, more
than half of the questions covered pseudo-celeb reality stars such as Kim Kardashian, and really
bad T.V. shows such as Veronica’s Closet and The Apprentice. It turns out that if you're not
glued to the tube, and pre-dawn hours of the tube at that, you don’t stand a chance. When our
contestant “quizzes” were graded by the show’s employees, they said to remain seated even if
we hear our name called. They rattled off a long list. My name was called. When they finished,
they said, “If your name was called, you are not qualified to play. Please leave the premises and
have a nice day.” Slowly, we rose. All of us who knew of botany and international food, music
composers and geography did the walk of shame off the studio lot.

If sitting in front of the television all night while the world is happening all around me is
the only way to score a few grand, then count me out. At least the show was honest about the
type of content it covers: trivial. Now I wonder if Wheel of Fortune tapes in L.A....
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Bradley Dean Wollman | tpburl.com/d2yrkv

LOS ANGELES EVENTS

Shakers & Stirrers - NFP
Business Networking Mixer
Air Conditioned
tpburl.com/ypsvbq

- Kathy Griffin

Orange County Performing Arts
Center
tpburl.com/7fptks

The Decemberists
Hollywood Palladium
tpburl.com/p97380

Third Annual Flavors of
Los Angeles

City National Plaza
tpburl.com/vfmzcj

Nine Inch Nails
Verizon Wireless Amphitheater
tpburl.com/bdr42c

L.A. Lung Cancer 5K Walk
Manhattan Beach
tpburl.com/pbxdvs

Maya Angelou
Pasadena Convention Center
tpburl.com/83vzcy

Taylor Swift
Staples Center
tpburl.com/34¢9y2

See what is happening in Los Angeles at eventful.com/LosAngeles

o ...
THE “LESSONS FROM IN-N-OUT

BURGER"” ISSUE

By Andy Sernovitz | 4/30/09 | Damn, | Wish I'd Thought of That! tpburl.com/b62y3k
In-N-Out Burger is a 232-chain family-owned restaurant that beats McDonald’s and Burger
King on per-store sales. Here's a few lessons they can teach us:

1. Make your employees feel like rock stars
2. Make your talkers feel like insiders

3. Give your fans the chance to show you off
4.

Check it out: Adding links to YouTube clips

1. Make your employees feel like rock stars

Your employees represent the face of your company and few organizations understand
that better than In-N-Out Burger. From the beginning, In-N-Out has paid employees well above
the average salaries for similar jobs, insisted on calling employees “associates,” and provided
great benefits. And once, for a Christmas outing to a performance of “The Nutcracker,” former
beloved CEO Rich Snyder (who died in a plane crash in 1993) insisted his managers wear
tuxedos -- he considered them on the same level as any blue-chip manager and wanted them to
feel that way, too.

The Lesson: Earn the loyalty and respect of your front-line employees and they’ll pass that
love to the customer.

Learn More: BusinessWeek

2. Make your talkers feel like insiders

If you were to casually stop by an In-N-Out Burger for the first time, you’d never know
there was a secret menu you could order from -- and that’s the beauty of it. Only insiders know
to ask for a “3-by-3” (three beef patties, three slices of cheese) or a “Flying Dutchman” (two
beef patties, two slices of cheese -- and nothing else, not even a bun). This leads to a bunch of
fans sharing their inside information, trying to figure out all the secret menu items, and telling
everyone about new discoveries they’ve made.

The Lesson: Feeling like an insider with great information to share is one of the biggest
motivators for someone to talk about you.

3. Give your fans the chance to show you off

In-N-Out Burger has a full-fledged online store of branded gear fans can purchase to show
their love for the company. Fans can buy T-shirts, hats, sandals, beach towels, license plate
frames -- you name it. This wouldn’t work if they hadn’t done all the other great stuff to earn
the fans in the first place, but once they developed their fan base, they made it easy for the folks
that were willing to pay to advertise them.

The Lesson: Your biggest fans love to show you off, so make it really easy and give them
lots of ways to do it.

Learn More: In-N-Out Shop

4. Check it out: Adding links to YouTube clips

Did you know you can easily add links to your YouTube clips? LinkedTube is a simple
website that allows you to add a button to your videos in the upper-right corner. You can make
the button say whatever you want, link wherever you want, and can even add hover text and
adjust when the button is displayed. Once you’re done, you're given an embed code for your
new “linked” video.

Check it out: LinkedTube

' M it's your spot in the universe - Los Angeles

BYOB: Get Drunk for Cheap in

Los Angeles

By: Gillian
tpburl.com/dtwxgh

I know, | know, everyone is being hit hard by the economy and we should all tighten our
belts, sacrifice and keep adding to our savings (excuse me? our WHAT?). Some people
might think that nights at the bars should be the first thing to go, but tell me this: is a life of
sobriety really a life worth living? Luckily, | am here to regale you with tips for getting drunk
for CHEAP (you know, in case you never went to college.)

Flirt Two Words: Bum Wine

| know this is unseemly. | don't like doing it.
But sometimes, you just need a drink and if
putting on your Wonderbra and batting your
eyelashes is the only way to get it, well,
you're just going to have to suck it up.
Sorry, boys.

Q Alegria on Sunset
3510 W Sunset Blvd
Los Angeles, CA

This tasty Mexican place in Silverlake is
BYOB. Score!

Get A Flask

bradlauster

| can’t wholeheartedly recommend this, but
every once in a while, you just want the
crazy crazy buzz that you get from
Nighttrain or MD 20/20. | personally like the
Blue Raspberry MadDog because it has the
cute “Bling Bling” on the label.You can also
get a 40, but | personally don’t need a
faltering economy to enjoy a nice Mickey'’s.

Q Bar Keeper
3910 W Sunset Blvd

Los Angeles, CA

More drinking accessories.

I've gotten in the habit of taking it
everywhere. But if you're going to a shady
place where they search your purse, make
sure it's in the zipper pocket and put some
tampons on top of it just for good measure.
I've actually even put it down the front of
my jeans. God, | might have a problem.
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